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AyauTopus

Audience

Mbl OPUVEHTMPOBAaHbI Ha JTHO4EeWN,
KOTOPbIE NocellatnT MOOHbIE
3aBefeHns, LLEHAT KOMMOPT U
MOUBbBLIK/IN K BbICOKOMY YPOBHKO XIN3HW.
FeHOepHOe COOTHOLWUEeHuUue

MeHWwWmHbl 65% My>xkumHbl 35%
BospacTt

25 - 34 rona 60%, 34-44 rona 30%
45 net u ctaple 20%

We are aimed at people who visit
fashionable establishments, value
comfort and are accustomed to a high
standard of living.

Gender ratio

Women 65% Men 35%

Age

25 - 34 years 60%, 34-44 years 30%
45 years and older 20%




Aunctpubbiouua
Distribution
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MNeyaTHbIM XxypHan: Tupaxx 50 000
3K3EMMIAPOB, PacrnpocTpaHeHre PO:

MockBa, CaHKT-lleTepbypr, Couu,
Bonrorpan, KasaHb, PocTtoB C gaHBap4

DESICONBOLTS.CORM
DESIGNBOLTS.CORM

-

2023 rofa »KypHaJsl pacnpoCTpaHaeTcs
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Printed magazine: circulation 50,000 i 4 f B I
copies, distribution in the Russian 4 i
Federation: Moscow, St. Petersburg,

Sochi, Volgograd, Kazan, Rostov Since
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January 2023, the magazine has been
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distributed in Dubai in Russian
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peop

CbeMKa ang o6no0>XXKHU (6oHycom 5 pa3zBopoToB) -
/50.000 py6nen

le [Mpauc

MepBbiK cynep pa3BopoT - 550.000 pybnen

Shooting for the cover (bonus 5 spreads) - $7,500

MocneaHun cynep pasBopoT - 400.000 pybnen
First super spread - $5,500

PasBopoT - 2/0.000 pybner
P pyonen Last super spread - $4,000

XypHanbHaa nonoca - 150.000 py6nen U-turn - $2,700

4-9 0600XKa - 650.000 pybnen Magazine page - $1,500

1/2 nonocsl - 80.000 py6ren 4th cover - $6,500

1/3 nonocbl - 60.000 py6neir 1/2 strip - $800

1/4 nonocbl - 50.000 py6ren 1/3 strip - $600

1/4 strip - $500
Py6puka "LlLlonnuHr” - 60.000 py6nen

Category "Shopping” - $600
3acTtaBka B XXypHane - 80.000 pybnen

Screensaver in a magazine - $800
3ak/touyeHne KOHTpakTa Ha 4 HoMepa gaeT ckuaky 25%

M 2 NPUrNacuUTeNbHbBIX Ha eXXerofHble MepOrnpPUATIS - Signing a contract for 4 rooms gives a 25% discount
nsnaHua Fashion People and 2 invitations to annual events of the Fashion People publication




PeknamMa
Advertising

People- He npocTo Fashion People is not just a

e, a 6peHAa Knacca NnoKc, publication, a luxury brand, the best

peKJ/laMHada naowagka advertising platform for brands

eHAOB COOTBETCTBYHOLLEro appropriate level.

The advertising policy of Fashion People

ag nonnTtmka Fashion People was initially based according to a simple

bHO CTPOWIACb MO MPOCTOMY principle: only respectable brands, only
My: TONbKO pecrnekTadenbHble the best products and exclusively
, TOJTbKO Ny4yLUMe TOBapbl U ! 4 | Malina Bonita Impeccable quality.

TenbHO Be3ynpeyHoe | "
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MOLA
FASHION
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HACTOSALUEE OTKPbITUE
& ofnacTi knetovMmix
GuoTexHoncrum

eVeRrcelLL

. POCKOUWHHA
(EVERCELL BU AOMALHWA YXOA

Malina Bonita /
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CTUNb XXU3HMU
L ifestyle

WARECTEH CROES

{i ﬁJM‘_ 6N . BOLATOR DOABOAN0N

 BE3METSDKHOCTb U CBOBOAA

Mepassit ovenn wapecrroh neoosmn Radisson Hotel Group @i
Mamgiaax. CocTowT us Zuyx oCTROnE: riassara u sefio mamoro
ocrposa Hanhaara Fushe (ronsso e sspocmux.

Havkaara Fasks — nafaevms scrpaavan wacms Asdos £ smeios, s smy
b, B i AR T, Hi s sistsodii s o e, mdamanal dA S,
facerin w Agp, AeAT dOUROGTRNIER. MOAIKD ETECRME,

OTHESANTE BEICIA
CPEAMEIEMIIOMOPCKOR
E¥NXHH

JEFEHJAPHOE
[MYTELONECTBME

Mepoadh wasleqe pronjusss o G
scwraer & oile peowpes Raba, pafere-
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BINSIDER | RESTAURANT

Pecropan «CaBon» — nerespa
HeMeukoro wuka 8 Mockee

D LT

PecTopaH ¢ 6orarou ucropuen
B caMoM cepaue MocKBbi

Hpomen nes, o arsocdeepa «Canoms

W OTD MITERHCE T0-FIPESRIEMY HpRTa-
IHBUAOT  AlaseIrToceil n nosserareacd
Ty,
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* lNonHoe nopTdonumo no s3anpocy

Keuc

Cbemka co 3Be3fon on- = e p e e e E
GO 1 nora by3oBa
+ pe()p e 23 4 MJIH nognMcyYnKkoB

4-5 pa3BoOpPOTOB @buzova86

500.000 pybnewn

CbemMka gnga 4-5
BHYTPEHHUX Pa3BOPOTOB

300.000 py6nei
Oasua MaHykaH XaHHa
13,4 MJIH NOANUCYMKOB 4,7 MJIH NoANUCYMKOB
Case @dava m @offi_hanna

Shooting with a cover star
_|_

4-5 spreads
$5,000

Shooting for 4-5 internal

spreads bOHS
10,7 MJIH NOONMNCYNKOB
$3,000 @victoriabonya




' e()ple Fashion People

CouvanbHble ceTu

UHCcTarpam’ .

FASHION PEOPLE

NocT nybnukaumsa - 30.000 py6. ($300)

s e Q- |
people

Ctopu3 - 10.000 py6. ($100) -

https://t.me/fashionpeoplemagazine

onucaHue
" g . . -_— NaidcTainn napnaHue
17:23 w TE fashionpeople_russia v * = ¢ A
4 Cratnuctuka @
2291 635 TbIC. 918 o | Maea | e | ot | Kowos | om-| | @ Saex
nocnen"“e 30 ﬂﬂeﬁ v 24 CeH - 23 OKT nyﬁni’ﬂ(auﬁﬂ nlJAI'IMC'-IMKI-"I nOﬂ,I’IHCKM [eTanvaammn: No GHAM = Bwfopra: 100% | B/ Danusie: o poboTamm
Nocer HoBble noceTuTen
XKypHan
- o & i 6000 800
0630p MHTepeblo ¢ Onbroit Hevaesoit %y
(2 youtu.be/J1ocbAVqY50 v ewé 1 w00
Bbl oxeatunu Ha +112% Bonblue akkayHTOB Mo
CpaBHeHuo ¢ nepuonom 25 aer - 23 ceH npod,ecc“oﬂaanaﬂ naHenb
3a nocnegHue 30 gHew Bbl oxBaTunu 4,7 ThiC. aKKayHTOB. W o e S
OxBayeHHble aKkayHTbl 139 948 S
+112% PepakTtupoBatb npoduno Mopgenutbca npodunem Mon i Bospact
BoBneyeHHble akkayHTbI 35,5 TbiC, > ) N
Bcero nognucumkos 635 TbIC. :

-0,1% ? DAVA NATALI NECHAEVA  SEROVSKI LISOVETS

f @ o WEHCKHA 6% » 25-34 ropa 30.9%
3% 18-24 %

KOHTEHT, KOTOpPbIU Bbl CmoTpeTtb 'ﬁﬁm’f 1222: SKCKNMK3NBHOE WHTEPBbLIO C BTAAWCITABOM JINCOBLIOM

ony6nukoBanu BCe

https://www.fpmagazine.ru/

Pa3melLeHme cTtaTbu Ha carite - 30.000 py6. ($300)

PasmelleHre BaHHepa Ha canTe - 50.000 py6. ($500)

* 3anpelieHHas opraHMsauma Ha Tepputopun PO




F AS H EORN

people

KoHTakTbl Mo coTpyaHuyecTBy: f_people@bk.ru
Ten: 8 (961) 69118 71

CMOAEHCKME BPUAAMUAHTEHI

IOBEAMPpHAasd rpynmna

C@manpnm OZON Herciuy
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